BUSINESS STUDIES ENDPOINTS

AN AMBITIOUS CURRICULUM

By the end of Year 10, students will be able to:

e Enterprise knowledge & analysis (Comp 1)
Explain aims, activities, target markets, and success factors of
contrasting small enterprises; analyse internal/external factors and
draw reasoned conclusions about what drives performance.
Evidence: completed Component 1 investigation with clear use of
primary/secondary research and analytical write-up.

e Planning & execution (Comp 2)
Produce a feasible micro-enterprise proposal with SMART objectives,
marketing mix choices justified by research, resource and financial
requirements, and risk/contingency planning; run/test elements of the
idea and evaluate outcomes against objectives. Evidence: completed
Component 2 NEA with plan, implementation records, and evaluation.

e Foundations for Comp 3
Demonstrate secure recall of core marketing and finance concepts
introduced for Component 3 (e.g., customer needs, market research
basics, simple cash flow, break-even idea) to support autumn Year 11
exam prep. Evidence: low-stakes quizzes and a mini mock.

e Business skills & habits
Use business terminology accurately, interpret simple data (tables,
bar/line charts), write concise analyses, and meet professional NEA
standards (referencing, organisation, deadlines).

By the end of Year 11, students will be able to:

e Marketing decision-making (Comp 3)
Apply the marketing mix coherently to scenarios: recommend
segment-appropriate products, pricing approaches, place and
promotion choices using market data and constraints; justify
decisions with clear chains of reasoning. Evidence: Component 3
marketing topic tests & mocks.

e Finance competence (Comp 3)
Accurately complete and interpret financial documents and
statements, construct/interpret cash-flow forecasts, calculate and
explain break-even and profitimpacts, and use these to advise an
enterprise. Evidence: finance mocks and problem sets.

e Integrated enterprise judgement (Comp 3)
Weigh marketing and financial evidence to recommend a course of
action for a small enterprise under time conditions, communicating a
balanced, data-led conclusion. Evidence: full Component 3 past-
paper mocks.

e Assessmentreadiness
Enter the summer assessment window having:

o Completed and quality-assured Comp 1 & 2 NEA portfolios.
o Sat at least two timed Comp 3 full mocks with targeted
improvements during the Revision phase.

The Year 10 curriculum exceeds the scope of the national expectations by
immersing students in applied business contexts from the outset, not only
introducing core concepts but requiring them to investigate real enterprises in
depth. While the national curriculum focuses on knowledge acquisition, our
approach demands that students independently plan and conduct primary
and secondary research, synthesise findings, and present evaluative

The Year 11 curriculum goes beyond national curriculum requirements by
integrating marketing and finance into a single, coherent decision-making
framework, pushing students to operate at the level of applied consultants
rather than exam candidates alone. Students are challenged with complex,
data-rich scenarios and are expected to select, apply, and justify strategic
business decisions under time constraints—skills that exceed the knowledge




By the end of Year 10, students will be able to:

conclusions that link theory to authentic practice. Students also engage with
elements of financial and marketing analysis earlier than prescribed, building
the analytical and decision-making skills typically reserved for the latter
stages of study. This early exposure accelerates their readiness for NEA
components and fosters professional habits, research independence, and
evaluative rigour.

By the end of Year 11, students will be able to:

recall emphasis of the national framework. Alongside mastering technical
competencies such as cash-flow forecasting and break-even analysis, they
are expected to evaluate trade-offs, consider wider business impacts, and
communicate persuasive recommendations using professional conventions.
The inclusion of repeated, full-length mock assessments with targeted
improvement cycles ensures they meet, and often surpass, the performance
standards of post-16 readiness.




